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DISCLAIMER

This report is not for public distribution and has been furnished solely for information purpose.
None can use this report as a base for any claim, demand or cause of action and, also no one is
responsible for any loss incurred based upon. The information discussed or recommended in
this report may not be suitable for all. Opinion expressed is the current opinion as of the data
appearing on the material only.

Further, the information in the report has been printed on the basis of publicly available
information; internal data and other sources believed to be true and are for general guidance
only but which may have not been verified independently. While every effort is made to ensure
the accuracy and completeness of information contained, EPCH takes no responsibility and
assumes no liability for any error/ omission or accuracy of the information. Recipients of this
material should rely on their own judgments and conclusions from relevant sources before
making any decision.
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FACT SHEET: COUNTRY INFORMATION AT A GLANCE (TURKEY)
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Republic of Turkey is in Southeastern Europe and Southwestern Asia (that portion of Turkey west of the
Bosporus is geographically part of Europe), bordering the Black Sea, between Bulgaria and Georgia, and
bordering the Aegean Sea and the Mediterranean Sea, between Greece and Syria. Approximately 5
percent of Turkey is located in Thrace on the European continent. The remaining 97 percent, called

Anatolia, is located in the Asian continent.

As of July 2018, the total Population of Turkey is 81 million (approx...). The most densely populated area
is found around the Bosporus in the northwest where 20% of the population lives in Istanbul; with the
exception of Ankara, urban centers remain small and scattered throughout the interior of Anatolia; an

overall pattern of peripheral development exists, particularly along the Aegean Sea coast in the west,

and the Tigris and Euphrates River systems in the southeast.
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Sl. Items Details
No.
South-eastern Europe and Southwestern Asia (that portion of Turkey
. west of the Bosporus is geographically part of Europe), bordering the
1 Location of Country Black Sea, between Bulgaria and Georgia, and bordering the Aegean
Sea and the Mediterranean Sea, between Greece and Syria
Government & . . . N .
2 Administration Unitary presidential constitutional republic
3 Capital of the country Ankara
a Climate & Temperature Tcemperate; hot, dry summers with mild, wet winters; harsher in
interior
5 Time & Time Difference from | Time Zone is UTC+3 (FET), and India is 2 hours and 30 minutes ahead of
India Turkey
Justice and Development Party or AKP [Recep Tayyip ERDOGAN]
6 Political Parties and leader
As of December 2018, 83 political parties were legally registered
7 Neighbouring Countries Armenia, Azerbaijan, Bulgaria, Georgia, Greece, Iran, Iraq, Syria
8 Area Covered 783,356 km2 ((302,455 sq mi)
9 Total Population 81,257,239 (as of July 2018)
10 | Major Language Turkish (official), Kurdish, other minority languages
11 | Major religions Muslim 99.8% (mostly Sunni), other 0.2% (mostly Christians and Jews)
12 | Transportation Railways, Public buses, private taxies, bicycles
Airports: 98 airports, including 22 international airports
Ports: major seaport(s): Aliaga, Ambarli, Diliskelesi, Eregli, Izmir,
Kocaeli (1zmit), Mersin (Icel), Limani, Yarimca
i EUs): i(2 1 i 1
13 | Airports and Ports container port(s) (TEUs): Ambarli (2,803,133), Mersin (Icel) (1,453,000)
(2016)
LNG terminal(s) (import): Izmir Aliaga, Marmara Ereglisi
14 | Major Cities Istanbul, ANKARA (capital), Izmir, Bursa, Adana, Gaziantep (2018)
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15

Currency

Turkish lira (&) (TRY),
1 USD =5.52 Turkish lira (JANUARY 2019)
1 Turkish lira =12.83 INR (JANUARY 2019)

16

GDP (Purchasing Power
Parity)

USD 2.186 trillion (2017 est.)

17

GDP (Official Exchange rate)

USD 851.5 billion (2017 est.)

18

Economy-General

Turkey's largely free-market economy is driven by its industry and,
increasingly, service sectors, although its traditional agriculture sector
still accounts for about 25% of employment. The automotive,
petrochemical, and electronics industries have risen in importance and
surpassed the traditional textiles and clothing sectors within Turkey's
export mix. However, the recent period of political stability and
economic dynamism has given way to domestic uncertainty and
security concerns, which are generating financial market volatility and
weighing on Turkey’s economic outlook.

19

GDP - Composition, by end
use

Household Consumption: 59.1% (2017 Est.)
Government Consumption: 14.5% (2017 Est.)
Investment In Fixed Capital: 29.8% (2017 Est.)
Investment In Inventories: 1.1% (2017 Est.)
Exports Of Goods And Services: 24.9% (2017 Est.)
Imports Of Goods And Services: -29.4% (2017 Est.)

20

GDP - Composition, by sector
of origin

Agriculture: 6.8% (2017 Est.)
Industry: 32.3% (2017 Est.)
Services: 60.7% (2017 Est.)

21

Exports of TURKEY

USD 166.2 billion (2017 est.)
USD 150.2 billion (2016 est.)
country comparison to the world: 30

22

Exports - Commodities

Apparel, Foodstuffs, Textiles, Metal Manufactures, Transport
Equipment

23

Exports - Partners

Germany 9.6%, UK 6.1%, UAE 5.9%, Iraq 5.8%, US 5.5%, Italy 5.4%,
France 4.2%, Spain 4% and India 0.5 %(2017)

24

Imports of TURKEY

USD 225.1 billion (2017 est.)
USD 191.1 billion (2016 est.)
country comparison to the world: 22

25

Imports - Commodities

Machinery, Chemicals, Semi-Finished Goods, Fuels, Transport
Equipment

26

Imports - Partners

China 10%, Germany 9.1%, Russia 8.4%, US 5.1%, Italy 4.8% and India
2.7% (2017)

27

India-Turkey Bilateral Trade
(2017-2018)

India’s exports to Turkey: 5,090.70 USD Million (2017-18)
India’s imports from Turkey: 2,132.20 USD Million (2017-18)
India’s trade Surplus: 2958.5 USD Million (2017-18)

(Source: Ministry of Commerce & Industry, GOI)
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28

India’s Exports to Turkey:
Major Commaodities (2017-18)

Medium oils & preparations, textured filament yarn of polyester, parts
& accessories, for tractors & motor vehicles
(Source: Ministry of Commerce & Industry, GOI)

29

India’s Imports from Turkey:
Major Commaodities (2017-18)

Gold, Marble and travertine,
(Source: Ministry of Commerce & Industry, GOI)

30

Banking System

Central Bank of the Republic of Turkey
(https://www.tcmb.gov.tr/wps/wcm/connect/en/tcmb+en) and Other
Major Banks are: Ziraat Bankasi, Tiirkiye is Bankasi, Garanti Bank,
Akbank

31

Ports and Terminals

Major Seaport(S): Aliaga, Ambarli, Diliskelesi, Eregli, 1zmir, Kocaeli
(Izmit), Mersin (Icel), Limani, Yarimca

Container Port(S) (Teus): Ambarli (2,803,133), Mersin (Icel) (1,453,000)
(2016)

Lng Terminal(S) (Import): Izmir Aliaga, Marmara Ereglisi

32

Inflation Rate (Consumer
Prices)

11.1% (2017 est.)
7.8% (2016 est.)

33

Labour Force- by Occupation

Agriculture: 18.4%
Industry: 26.6%
Services: 54.9% (2016)

34

Turkey’s Embassy in India

Ambassador: Sakir Ozkan Torunlar

Address: 50-N, Nyaya Marg, Chanakyapuri New Delhi- 110021
Tel: (0091 11) 2688 9053 - 2688 9054 - 2410 1921-2687 2709
Fax: (0091 11) 2410 1974

Email: embassy.newdelhi@mfa.gov.tr

35

India’s Embassy in Turkey

Ambassador: Shri Sanjay Bhattacharya.

Address: 77/A Cinnah Caddesi, Cankaya 06680, Ankara, Turkey.
Tel: +90-312-438 21 95-98

Fax:+90-312-440 34 29

Email: attache.ankara@mea.gov.in

36

India’s Consulates in Turkey

Acting Consul General: Mr. Purnojyoti Mukherjee
Consulate General of India Istanbul, Turkey
ADDRESS: Cumhuriyet Cad. No. 42

Flat No. 11-12, 6th Floor, Dortler Apt.,
Elmadag, 34367, Istanbul

TELEPHONE:

(90)2122962131

(90) 212 2962132

FAX:

(90) 212 2962130

Email : inf.istanbul@mea.gov.in
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Turkish Indian Chamber of Commerce & Industry (TICCI)

110065

Tel No : +91-11-42665161
Email: info@ticci.in

Website: http://www.ticci.in/

Bilateral Trade Co-ordinators
37
Between India and Turkey

[Source: Ministry of Commerce, Ministry of External Affairs, CIA World Fact Book]

TURKEY’S ECONOMIC SCENARIO

Turkey is among the world’s developed countries and defined as emerging market economy by IMF.
Turkey has the world’s 17th largest nominal GDP. The foreign reserves of Turkey as of December 6, 2013
are USD135.638 billion.

Turkey's largely free-market economy is driven by its industry and, increasingly, service sectors,
although its traditional agriculture sector still accounts for about 25% of employment. The automotive,
petrochemical, and electronics industries have risen in importance and surpassed the traditional textiles
and clothing sectors within Turkey's export mix. However, the recent period of political stability and
economic dynamism has given way to domestic uncertainty and security concerns, which are generating
financial market volatility and weighing on Turkey’s economic outlook.

After Turkey experienced a severe financial crisis in 2001, Ankara adopted financial and fiscal reforms as
part of an IMF program. The reforms strengthened the country's economic fundamentals and ushered in
an era of strong growth, averaging more than 6% annually until 2008. An aggressive privatization
program also reduced state involvement in basic industry, banking, transport, power generation, and
communication. Global economic conditions and tighter fiscal policy caused GDP to contract in 2009,
but Turkey's well-regulated financial markets and banking system helped the country weather the global
financial crisis, and GDP growth rebounded to around 9% in 2010 and 2011, as exports and investment
recovered following the crisis.

The growth of Turkish GDP since 2016 has revealed the persistent underlying imbalances in the Turkish
economy. In particular, Turkey’s large current account deficit means it must rely on external investment
inflows to finance growth, leaving the economy vulnerable to destabilizing shifts in investor confidence.
Other troublesome trends include rising unemployment and inflation, which increased in 2017, given
the Turkish lira’s continuing depreciation against the dollar. Although government debt remains low at
about 30% of GDP, bank and corporate borrowing has almost tripled as a percent of GDP during the past
decade, outpacing its emerging-market peers and prompting investor concerns about its long-term
sustainability.

Between July 2016 and March 2017, three credit rating agencies downgraded Turkey’s sovereign credit
ratings, citing concerns about the rule of law and the pace of economic reforms.

[Source: Indian Embassy, Istanbul, Turkey]
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INDIA-TURKEY BILATERAL ECONOMIC & COMMERCIAL RELATIONS

Overall Bilateral Relations:

India-Turkey economic and commercial cooperation constitutes an important dimension of the bilateral
relationship. The India-Turkey Joint Business Council (JBC) between Federation of Indian Chambers of
Commerce and Industry (FICCI) and Foreign Economic Relations Board of Turkey (DEIK) was set up in
1996.

Bilateral India-Turkey trade has increased significantly in the preceding decade and a half. The major
Indian exports to Turkey include: medium oils and fuels, man-made filaments and staple fibers,
automotive spare parts and accessories, organic chemicals etc. Turkey’s exports to India include:
broken/unbroken poppy seeds; machinery and mechanical appliances, iron and steel articles thereof,
inorganic chemicals, pearls and precious/semi-precious stones and metals (including imitation
jewellery), marble, etc.

Turkish companies’ interest in investing in India has increased recently as well. There are about 20
Turkish companies which are active in India and nearly 210 Indian companies are doing business in
Turkey.

The Indian community in Turkey is small (about 1700 persons in all), mostly working in business
establishments and universities in Istanbul and Ankara. A small number of professionals and skilled and
semi-skilled workers are also working in the TANAP project and Star Refinery in Izmir. State Bank of India
has a representative office in Istanbul. Turkish Airlines (in a code sharing arrangement with Air India)
operates daily.

Currently the works have been underway in order to sign a Comprehensive Economic Cooperation
Agreement (CEPA) between Turkey and India.

[Source: Indian Embassy, Istanbul, Turkey]
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Executive Summary

The Report on “Exploring Export Potential of Handicrafts to Turkey” describes about one of the
important markets in West Asia. The report aims to study the structure of imports of Turkish
handicraft industry and presents a comparative country analysis of India and its major competitors in
order to get the insight for carrying out the trade with Turkey. This report is quantitative in nature;
and based on it, it draws qualitative insights after the in-depth analysis of the 167 HS Codes of
different Handicrafts product categories.

The different analytical ratios and other calculative parameters such as the Trade Indicators used in
the study are: Trade Intensity Index (Tll) of Turkey & its importing international markets, Revealed
Comparative Advantage (RCA) Index of 167 HS Codes, Trade Potential of India, Trade
Complementarity index (TCl), Unit Value Analysis to name a few among different other trade
indicators. Upon the completion of different analysis on these 167 HS Codes, they are categorized as:

A: Products with High Export Potential to Turkey and;
B: Other Recommended Products

Moving ahead with the report brings the Import pattern of Turkey for all these 167 Handicraft items
from the world to understand the potential of the market so that the Indian exporters may trace the
export strategy from India to Turkey. The report also indicates the top supplying countries to Turkey
for these 167 Handicraft products comparing India’s performance and its rank. Comparative Unit
Value Analysis done on these 167 Handicraft Products also comments on the pricing strategy that
can be undertaken by the Indian exporters before fixing the price of these Handicraft items. This
would certainly help the Indian Exporters to study and analyze Turkey’s importing trends and
competitiveness in detail.

It should also be noted that all data on 167 HS Codes has been collected from ITC Trade Map (Source:
https://www.trademap.org/Index.aspx). The Tariff data has been sourced from www.macmap.org.

Utmost care has been taken to compile and present data.
The unit values mentioned in the analysis are in $/Kg (Dollar/Kilogram).

Some limitations to the report are:

e The trade data for all 8 Digit HS codes was not available.

e For every Handicrafts HS code as per Indian classification Turkey is considered.

e The photographs used in this report are only indicative in nature and are primarily
sourced from online stores selling in Turkey.
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Key Products for exports to Turkey

A. CATEGORY: ART METAL WARES

e 73239420: UTENSILS

e 74199930: ARTICLE OF BRASS

e 83061000: BELLS GONGS AND THE LIKE

e 96140000: SMOKING PIPES, INCL. PIPE BOWLS, CIGAR OR CIGARETTE HOLDERS, AND PARTS
THEREOF

B. CATEGORY: WOOD WARES
e 4414000: WOODEN FRAMES FOR PAINTINGS PHOTOGRAPHS, MIRRORS OR SIMILAR OBJECTS.
e 44209010: WOOD MARQUETRY AND INLAID WOOD.
e 44209090: OTHERS.
e 94036000: OTHER WOODEN FURNITURE.
C. CATEGORY: HAND KNITTED & HAND CROCHETED EMBROIDERIES
e 58101000: EMBORIDERY IN THE PIECE, IN STRIPS OR IN MOTIFS - EMBRODIERY WITHOUT
VISIBLE GROUND

e 58081090: BRAIDS, IN PCS OTHER THAN OF COTTON
e 61043100: ENSAMBLES OF WOOL OR FINE ANIMAL HAIR — CROCHETTED

D. CATEGORY: SHAWLS AS ART WARES
e 61171020: SHAWLS OF WOOL
E. CATEGORY: ZARI & ZARI GOODS

e 58090010 & 58090090 : ZARI BORDERS & OTHERS (For both of these HS codes Turkey
has only one code with same description i.e. 580900000000)

F. CATEGORY: IMITATION JEWELLERY

e 70181020: BEADS

e 70181090: OTHERS -GLSS BEADS, IMTN PERLS, IMTN PRCS STONES/ SEMI PRCS STONES
& SMLR GLSS SMALLWARES.

e 71179090: OTHERS - IMMITATION JEWELLERY FOR PERSONAL ADORNMENT
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G. CATEGORY: MISCELLANEOUS HANDICRAFTS
1) MUSICAL INSTRUMENTS

e 92060000: PERCUSSION MUSICAL INSTRUMENTS (E.G. DRUMS, XYLOPHONES,
CYMBOLS, CASTENETS, MARACAS)

2) LEATHER GOODS
e 64032040: KOLAPURI CHAPPALS AND SIMILAR FOOTWEAR
3) ARTICLES OF WICKER, BAMBOO ETC.

e 94038900: OTHER - FURNITURE OF OTHER MATERIALS, INCLUDING CANE, OSIER,
BAMBOO PR SIMILAR MATERIALS.

4) SCULPTURES
® 68159990: OTHERS-OTHER ARTCLS OF STONES/OTHR MINRLS
5) ARTICLES OF HAT WARES

e 65040000: HATS & OTHR HEADGEAR PLTD/MADE BY ASSMBLNGSTRIPS OF ANY MATRLS
W/N LIND/TRMMD

6) POTTERY & GLASS WARES

e 70099200: OTHR GLASS MIRRORS, FRAMED.
e 83063000: PHOTOGRPH, PICTURE/SMLR FRAMES, MIRORS.

7) PAINTING

e 97011090: OTHERS-PAINTINGS,DRAWINGS & PASTELS

8) OTHER HANDICRAFTS
e 95051000: ARICLES OF CHRISTMAS.
e 95059010: OTHER MAGICAL EQUIPMENTS.
e 97020000: ORIGNL ENGRVNGS, PRNTS & LITHOGRPHS.
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RECOMMENDATION OF THE PROJECT OF EXPLORING EXPORT POTENTIAL OF HANDICRAFTS

ART METAL WARES

In Art metal wares India’s global export is USD 589 million and export to Turkey is only USD 3.2
million. This shows that Turkey is an under-tapped market for Indian exporters. Turkey mostly
imports Art metal wares from China and some European countries (France, Italy etc.). However
through product research and innovation, India can also increase its share in Turkey’s market.
Some of the Innovative products for Turkish market are shown below:

SNO: | SUGGESTED HS CODE | PRODUCT DISCRIPTION

1 73239420 UTENSILS

2 74199930 ARTICLE OF BRASS

3 83061000 BELLS GONGS AND THE LIKE

SMOKING PIPES, INCL. PIPE BOWLS, CIGAR OR CIGARETTE HOLDERS,

4 | 96140000 AND PARTS THEREOF
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WOOD WARES

India’s In Wood wares India’s global export is USD 611 million and export to Turkey is very less
at USD 0.68 million. This shows that Turkey is an under-tapped market for Indian exporters.
Turkey mostly imports Wood metal wares from China and some European countries (Poland,
Italy etc.). Some of the Innovative products for Turkish market are shown below:

SNO: | SUGGESTED HS CODE | PRODUCT DISCRIPTION
1 WOODEN FRAMES FOR PAINTINGS PHOTOGRAPHS, MIRRORS
4414000 OR SIMILAR OBJECTS.
2 44209010 WOOD MARQUETRY AND INLAID WOOD.
3 44209090 OTHERS.
4 94036000 OTHER WOODEN FURNITURE.

AR XXX AR XA KA AKX AR XN
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HANDKNITTED & HAND CROCHETTED / EMBROIDERS

In Hand knitted & Hand Crocheted Embroiders India’s Global Exports is USD 505 million and
exports to Turkey are USD 4.5 million. In this particular product the Tariff rate on India is high.
Indian government should focus on country specification scheme and make efforts so that

Turkey lowers down its tariff. However some products shown below are recommended for
Turkey’s market:

S NO: | SUGGESTED HS CODE PRODUCT DISCRIPTION

EMBORIDERY IN THE PIECE, IN STRIPS OR IN MOTIFS -
EMBRODIERY WITHOUT VISIBLE GROUND

2. 61043100 ENSAMBLES OF WOOL OR FINE ANIMAL HAIR — CROCHETTED
3. 58081090 BRAIDS, IN PCS OTHER THAN OF COTTON

1. 58101000

SHAWLS AS ART WARES

In Shwals as art wares India’s Global Exports is USD 0.5 million and exports to Turkey are 0.
Turkey is a totally untapped market for Indian exporters in this product category. Turkey
imports majorly from China and European countries. We can also market our traditional

products (e.g. Pashmina Shawls) .Some products shown below are recommended for Turkey’s
market:

S NO: | SUGGESTED HS CODE PRODUCT DISCRIPTION

1. 61171020 SHAWLS OF WOOL

EPCH New Delhi Page 14




Exploring Export Potential of Handicrafts To Turkey

ZARI & ZARI GOODS

In Zari and Zari India’s Global Exports is USD 1.4 million and exports to Turkey are USD 2.24
million. Turkey is totally untapped market in some products under this category for Indian
exporters in this product. Turkey imports majorly from China and Europe and East Asian
countries (Japan, Korea).However, by product research and innovation we can also increase our
export, some products shown below are recommended for Turkey’s market:

S NO: | SUGGESTED HS CODE PRODUCT DISCRIPTION

ZARI BORDERS & OTHERS (For both of these HS codes Turkey has
L 58090010 & 58030090 only one code with same description i.e. 580900000000)

IMITATION JEWELLERY
In Imitation Jewellery, India’s Global Exports are USD 242 million and exports to Turkey are

USD 0.9 million. Turkey is completely untapped as far as some products under this category are
concerned. Turkey imports majorly from China, Europe and Thailand. However, by product
research and innovation India can also increase its exports; some products shown below are
recommended for Turkey’s market:

S NO: | SUGGESTED HS CODE PRODUCT DISCRIPTION

1. 70181020 BEADS

OTHERS -GLSS BEADS, IMTN PERLS, IMTN PRCS STONES/

) 181
2. | 70181030 SEMI PRCS STONES & SMLR GLSS SMALLWARES.

OTHERS - IMMITATION JEWELLERY FOR PERSONAL

. 71179090
3 ADORNMENT
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MISCELLANEOUS HANDICRAFTS

MUSICAL INSTRUMENTS

In Musical Instruments India’s Global Exports is USD 5.3 million and exports to Turkey are
very less at 0. Turkey is totally untapped market in under this category for Indian exporters in.
Turkey imports majorly from China, Indonesia and Thailand. However, by product research and
innovation we can also increase our export; some products shown below are recommended for

Turkey’s market:

S.NO. | SUGGESTED CODE PRODUCT DESCRIPTION
1 92060000 PERCUSSION MUSICAL INSTRUMENTS (E.G. DRUMS,
XYLOPHONES, CYMBOLS, CASTENETS, MARACAS)
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LEATHER GOODS

In Leather Goods India’s Global Exports amount to USD 29 million and exports to Turkey are
very less at USD 103 Thousand. Turkey is a totally untapped market for some products under
this category for Indian exporters. Turkey imports majorly from China and Italy. However, by
product research and innovation we can also increase our exports; some products shown below
are recommended for Turkey’s market:

S NO: | SUGGESTED HS CODE PRODUCT DISCRIPTION

1. 64032040 KOLAPURI CHAPPALS AND SIMILAR FOOTWEAR
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ARTICLES OF WICKER, BAMBOO ETC

In Articles of Wicker, Bamboo etc. India’s Global Exports is USD 24 million and exports to Turkey
are very less at USD 1 Thousand. Turkey is a totally untapped market under this category for
Indian exporters. Currently China, Indonesia, Vietnam and European countries are supplying
these products to Turkey. However, to compete with them, Indian exporters should design
there products according to Turkey’s domestic demand. Some products shown below are
recommended for Turkey’s market:

S NO: | SUGGESTED HS CODE PRODUCT DISCRIPTION
1 94038900 OTHER - FURNITURE OF OTHER MATERIALS, INCLUDING
' CANE, OSIER, BAMBOO PR SIMILAR MATERIALS.

SCULPTURES

In Sculptures, India’s Global Exports is USD 110 million and exports to Turkey are very less at
USD 2.8 million. Turkey has a good demand for this product; the trade potential in Turkey is 33
million. Currently UK, USA and China are the biggest competitors for Indian Handicrafts in this
category. Some products shown below are recommended for Turkey’s market:

SNO: | SUGGESTED HS CODE PRODUCT DISCRIPTION

1. 68159990 OTHERS-OTHER ARTCLS OF STONES/OTHR MINRLS
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ARTICLES OF HAT WARES

In Hat Wares, India’s Global Exports are USD 17 million and exports to Turkey are very less at

USD 27 Thousand only. Currently Italy and China are the biggest competitors for India. Some
products shown below are recommended for Turkey’s market:

S NO: | SUGGESTED HS CODE PRODUCT DISCRIPTION
1 65040000 HATS & OTHR HEADGEAR PLTD/MADE BY ASSMBLNGSTRIPS
' OF ANY MATRLS W/N LIND/TRMMD

EPCH New Delhi Page 19



Exploring Export Potential of Handicrafts To Turkey

POTTERY & GLASS WARE

In Pottery & Glass Ware, India’s Global Exports are USD 25 million and exports to Turkey are
USD 2.6 million only. Currently China and Europe are the biggest competitors for India. Some
products shown below are recommended for Turkey’s market:

S NO: SUGGESTED HS CODE PRODUCT DISCRIPTION
1. 70099200 OTHR GLASS MIRRORS, FRAMED.
2. 83063000 PHOTOGRPH, PICTURE/SMLR FRAMES, MIRORS.

OTHER HANDICRAFTS

In Other Handicrafts, India’s Global Exports is USD 15 million and exports to Turkey are very
less at USD 36 thousand only. Currently China, Europe and Japan are the biggest competitors
for India. Some products shown below are recommended for Turkey’s market:

S NO: SUGGESTED HS CODE PRODUCT DISCRIPTION
1. 95051000 ARICLES OF CHRISTMAS.
2. 95059010 OTHER MAGICAL EQUIPMENTS.
3. 97020000 ORIGNL ENGRVNGS, PRNTS & LITHOGRPHS
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*The pictures presented in the recommendation are indicative in nature and are sourced from trade
portals based in the country.
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ANALYTICAL RATIOS & OTHER PARAMETERS USED IN THE STUDY

1. Trade Intensity Index (TII)

The trade intensity index (T) is used to determine whether the value of trade between two
countries is greater or smaller than would be expected on the basis of their importance in world
trade. It is defined as the share of one country’s exports going to a partner divided by the share
of world exports going to the partner. It is calculated as:

Tij = (xii/ Xie)/ (Xwij/ Xwt)

Where, xjjand xy;j are the values of country i’s exports and of world exports to country j and
where X;; and X, are country i’s total exports and total world exports respectively. An index of
more (less) than one indicates a bilateral trade flow that is larger (smaller) than expected, given
the partner country’s importance in world trade.

2. Revealed Comparative Advantage Index (RCA)

Measures of revealed comparative advantage (RCA) have been used to help assess a country’s
export potential. The RCA indicates whether a country is in the process of extending the
products in which it has a trade potential, as opposed to situations in which the number of
products that can be competitively exported is static. It can also provide useful information
about potential trade prospects with new partners. Countries with similar RCA profiles are
unlikely to have high bilateral trade intensities unless intra industry trade is involved. RCA
measures, if estimated at high levels of product disaggregation, can focus attention on other
nontraditional products that might be successfully exported. The RCA index of country | for
product j is often measured by the product’s share in the country’s exports in relation to its
share in world trade:

RCAij = (Xij/Xit) / (XWj/th)

Where, x;; and xy; are the values of country i’s exports of product j and world exports of product
j and where X;; and X, refer to the country’s total exports and world total exports. A value of
less than unity implies that the country has a revealed comparative disadvantage in the
product. Similarly, if the index exceeds unity, the country is said to have a revealed comparative
advantage in the product.

3. Trade Potential Calculation

Trade potential is defined as the lower value between the country’s exports and the partner
country’s imports, minus the actual current trade between the two countries.

Trade potential = min {country’s exports; partner country’s imports} — actual bilateral trade
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4. Unit Value Analysis

Unit Value is calculated as the value of a particular product (in USD) imported by a country A
from country B divided by the quantity of the same product (in KGs) imported by the country A
from country B.

Its unit is USD per kilograms.

5. Trade Complementarity Index

The trade complementarity index indicates to what extent the export profile of the exporter
matches, or complements, the import profile of the partner. A high index may indicate that two
countries would stand to gain from increased trade, and may be particularly useful in evaluating
prospective bilateral or regional trade agreements

Formula- RCAxik = (Xik/Xi)/(Xwk/Xw) RCAmjk = (Mjk/Mj)/( (Xwk/Xw)
Cijk= RCAxik* RCAmjk

Among it, Xik and Xwk are the export value of product k in country i and the world; Xi and Xw
are the total export value of country i and the world; Mjk is the import value of product k of
country j; Mj is the total import value of country j. The greater the value of RCAxik*(RCAmjk),
the larger dominant advantage of country j in product k. When both are large, it means country
i has a stronger comparative advantage in product k and country j has a greater comparative
disadvantage in product k, so the two countries complement each other in product k; the
greater the value of Cijk, the stronger trade complementarity.
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Category 1: ART METAL WARES

India's Exports to

S. No. | ITC HS Code Description
Turkey

OTHER HOUSEHOLD ARTICLES OF CAST IRON

1 73239200 ENAMELLED 0

2 73239420 UTENSILS 142
OTHER HOUSEHOLD ARTICLES OF IRON

3 73239490 N.E.S. (OTHER THAN CAST IRON)OR 3
STEEL,ENAMELLED

4 74181024 EPNS WARES 0
Of EPNS; TABLE, KITCHEN OR OTHER

> 74181031 HOUSEHOLD ARTICLES AND PARTS THEREOF 0

6 74181021 UTENSILS OF BRASS 0

7 74181022 COPPER UTENSILS 4

8 74181023 UTENSILS OF OTHER COPPER ALLOYS 0
OTHER TABLE, KITCHEN OR OTHER

? 74181039 HOUSEHOLD ARTICLES 0
UTENSILS ARICLES OF COPPER ALLOYS

10 74199920 ELECTROPLATED WITH NICKLE SILVER 0

11 74199930 ARTICLE OF BRASS 2978

12 74199940 COPPER WORKED ARTICLES 0
OTHER TABLE AND KITCHENWARE OF

13 | 76151030 ALUMINIUM 0
OTHER HOUSEHOLD ARTICLES & PARTS

14 | 76151090 THERE OF 50
ORIGINAL SCULPTURE & STATUARY IN

15 | 97030010 METAL 3
SMOKING PIPES AND CIGAR OR CIGARETTE

16 96140000 HOLDER AND PARTS THEREOF. 0

17 83061000 BELLS GONGS AND THE LIKE 0

18 83062190 OTHER ORNMNT PLTED WITH PRCS METAL 0
OTHERS - OTHER